SPONSORSHIP PROPOSAL
TALISKER WHISKEY ATLANTIC CHALLENGE DECEMBER 2022



THE WORLD'S TOUGHEST ROW

The Talisker Whisky Atlantic Challenge (TWAC) is an annual ocean rowing
race beginning in La Gomera, Canary Islands and ending just a 'short'
3000 nautical miles later in Antigua and Barbuda.

The race calls people from all over the world to unite in a shared objective
of successfully crossing the Atlantic Ocean. More people have climbed
Mount Everest than have rowed unsupported across this ocean.

In the 12 years since this challenge began only a handful of crews have

successful completed the crossing. Included in these numbers are only
120 female athletes.

In December 2022, 'The Atlantic Girls', Katy, Laura-Jayne, Millie and
Frankie, will embark on their Atlantic Crossing. Will you come onboard?
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https://theatlanticgirls.co.uk/

THE FACTS

e 2 hours on the oars and 2 hours off, 24 hours a day, 7 days a
week, for an average of 42 days.

e 3000 nautical miles of Atlantic between La Gomera and the
finish line in Antigua.

e Over 1.5 million oar strokes

e A 28ft boat, 2 cabins, 4 women and no getting off before
we reach land.

e Sleep deprivation, isolation, exhaustion - a real test of
mental and physical resilience.

e 40ft waves and the strength of Atlantic storms to contend
with.

e Rowers must consume around 5000 calories per day to

maintain their bodyweight.

e Everything they require for their journey they must carry on
board.

A real test, a real adventure!



Four women. One ocean.
One incredible challenge.
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SUSTAINABLE
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CARBON NEUTRAL




HOW DO WE PLAN TO ACHIEVE OUR
ENVIRONMENTAL AMBITIONS?

PROMOTING SUSTAINABLE LIVING THROUGH OUR MEDIA & PR

Educating others on the importance of ENVIRONMENTAL CHANGE
by taking part and promoting:

BEACH CLEANS
CYCLE SCHEMES
SUPPORTING PROJECTS TO BETTER THE LAND AND OCEAN

BECOMING A CARBON NEUTRAL PROJECT
REMOVE CARBON, RESTORE NATURE AND HELP
REVERSE CLIMATE BREAKDOWN

Remove 110% of our Carbon Footprint
Calculate - Reduce - Offset
Partnering with Carbon Neutral Offsetting Projects




The R4S ECO Elite - 'Vaquita’
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THE WORLD'S FIRST AND ONLY =CO OCEAN ROWING BOAT

We are thrilled to be racing in our Eco-boat - the first and only eco ocean
rowing boat in the world. Our vessel, aptly named, Vaquita, is as strong and
lightweight as other ocean rowing boats, but her core materials and
manufacturing process have been adapted to have a dramatically reduced
impact on the environment.

With innovative, considered design and engineering (and 10,000 used plastic
bottles), our boat is not only redefining manufacturing methods but promoting a
healthy planet in a world class industry. Vaquita, literally meaning 'little cow’, is

a species of porpoise on the brink of extinction. They are the world's rarest
marine mammal, with fewer than 10 individuals left in the wild.

Last year Vaquita was the first female crew to cross the finish line; winning the
Women's Class Category. Proving that sustainable design is as efficient (if not

better) than all other previous designs.

Our eco boat is at the heart of our Atlantic race campaign and complements our
focus around sustainability and doing what we can to have a reduced
environmental impact while undertaking this incredible challenge.



A
-
»

Glass Fibre Resin Foam Core

VAQUITA's core materials and manufacture process have been adapted to
have a hugely reduced environmental impact.

Glass Fibre: the external shell of this vessel has been manufactured with
100% renewable energy.
Resin: We use a 'greener’ epoxy with 50% derived from plant origin for a more

organic compound.
Foam Core: Keeping us afloat and keeping the water out is a foam base made
from 100% recycled plastic - 10,000 plastic bottles in there!
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WORKING WITH US

The Talisker Whisky Atlantic Challenge offers sponsors, brands and ambassadors
the opportunity to market their company to a mass audience. The challenge is
broadcast on an international scale, with a global reach of over 100 million!
Allowing sponsors to raise their profiles through involvement with the team,
branding on the eco ocean rowing boat and participation in PR events.

There are three phases to our challenge:
The Pre-Race Phase
Race Phase
Post-Race Phase

All these sections have been meticulously organised to make sure brands have
continued opportunity for the furthest reach and interaction. This includes, eco-
boat branding, kit branding, social media, media interviews, film, PR photos and
much more!

Working with us gives companies the opportunity to promote their ecological
ambitions whilst representing core values of their businesses to the millions. We
are working with companies that believe in a global movement for environmental
change, sustainable living and supporting carbon neutral projects. And now, we
want to work with you!
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SILVER

BRONZE

Boat Branding

External hull of either cabin
branded in your organisation’s
style.

Boat Logo

Your organisation’s logo featured
on boat external hull. Location
and size dependant on package.

Kit Logo

Your organisation's logo featured
on team kit, worn pre, post and
during the race.

Website Feature

Your organisation to feature on
the team website.

Pre-Race Tailored to your organisation,
regarding our team prep, planning
Presentation and execution of the venture.
Post-Race Tailored to your organisation
) regarding teamwork,
Presentation communication, challenge etc.

PR Event Invite

Attendance to PR events pre/post
race. Including branding featured
throughout the event.

PR Shoot Pre-Race

Photoshoot to go towards
endorsement of your
organisation/brand pre-race.

Social media
Endorsement

Endorsement/exposure of your
organisation/brand incl videos,
photos via our social media.

Photography Rights

Access to our logo, team
videos/photos for use by your
organisation for marketing means.




FACEBOOK TWITTER
- People Reached 1T1M - Engagements 20,000

- Page Likes 19,000 - Impressions /17,000
TELEVISION YOU TUBE
- Total View 15M - Lifetime Views 2M
- _faC— INSTAGRAM PRINT
F - - - Post Likes 42,000 - Unique People
— L—s = = 2 - Page Likes 4000 Reached 21M
-' R T RACE WEBSITE DIGITAL
- Page Views 1.5M _ Un]que Peop|e

- Monthly Visitors 10,000 Reached 11M




SPONSORSHIP IN GOODS

Further sponsorship can be established through kit and equipment
donations. Any donations of goods or services will receive the same
benefits as a Gold, Silver or Bronze partner, depending on the
equivalent financial level of support. There is always space to discuss
partnership opportunities with you and your company and tailor a
package dependant on individual needs, ideas or company goals.

See below for the associated costs for equipment:

ECO-BOAT
£60K

SAFETY EQUIPMENT
£30K




VAQUITA IS
DELIVERED TO UK

BOAT MOVED TO
MARINA

FIRST SPONSORSHIP
DEADLINE

BOAT REBRANDED

NEW TEAM KIT TO BE

PRESS COVERAGE OF
THE BOAT GOES LIVE

PR EVENT FOR
TRAINING PHASE

TEAM TO COMPLETE
OCEAN SURVIVAL
COURSE

APRIL
2022

MAY
2022

ON WATER TRAINING
BEGINS

TRAINING PHASE OF
MEDIA STRATEGY
BEGINS

FILMING
COMMENCES

PRINTED

24HR ROW

JUNE
2022

MARINA BOAT WEEK

MEDIA WEEK

BEACH CLEAN

AUGUST
2022

JULY
2022

WEEK LONG

ON WATER TRAINING

FINAL SPONSORSHIP
DEADLINE

BOAT REBRANDED

NEW TEAM KIT TO BE
PRINTED

BOAT UNDERGOES
RACE INSPECTION

OCTOBER
2022

SEPTEMBER
2022

TWAC 2022 BEGINS
UK BASED SOCIAL
MEDIA TEAM TAKES
OVER MEDIA

CHRISTMAS DAY

DECEMBER
2022

NOVEMBER

JANUARY

TRAINING ROW

CHARITY DAY

BEACH CLEAN

BOAT IS MOVED BACK
TO RANNOCH

BEACH CLEAN MONTH

BOAT SHIPPED TO LA TWAC 2022
GOMERA
NEW YEAR
PR EVENTS

PRE RACE PHASE OF
MEDIA STRAGETY
BEGINS

THE TEAM FLY OUT TO
LA GOMERA

FINAL BOAT
INSPECTION

TWAC 2022

THE TEAM FINSIH THE
RACE

MEDIA COVERAGE
AND INTERVIEWS

BOAT SHIPPED BACK
TO THE UK

POST RACE PHASE OF
MEDIA STRATEGY
BEGINS

TEAM TO RETURN
BACK TO THE UK

FEBRUARY
2023

MARCH
2023

POST RACE
PRESENTATIONS WITH
SPONSORS

FILM EDITING

FILM RELEASE

ECO-BOAT TO BE

SOLD TO TWAC 2023
TEAM
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So far the particip:

raised over £9m for



https://www.thebraintumourcharity.org/




WELCOME TO THE COMMUNITY

GOFUNDME

www.theatlanticgirls.co.uk

@theatlanticgirls

VAHRKER atlanticgirls@outlook.com c RL



https://www.gofundme.com/f/women-take-on-worlds-toughest-row-2022
https://theatlanticgirls.co.uk/
https://www.instagram.com/theatlanticgirls/?hl=en
mailto:atlanticgirls@outlook.com

